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Charge Management Interventions
Behavioral (or Passive) Active

Remotely curtailing or scheduling
charge hours

Using incentives or nudges to encourage
desired charge schedules 
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Behavioral Interventions

Time of Use
(TOU) Rates

Off-Peak
Incentives:

Event based or
year-round

Charge
Reports
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Active Interventions
Scheduling Demand Response Events
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Choices, Choices… 

 High customer 
acceptance

 Low customer risk

 More customer 
engagement

 Less certainty of 
load shifting

Behavioral

 High load certainty

 Less customer 
engagement 
required

 Potentially lower 
customer adoption

Active
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ComEd: Introduction
Objectives:

• How viable is a software-based solution? 
• What value do these offerings provide for ComEd customers?
• What are the advantages, if any, for this solution?

2022 Timing:
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Jan: Participant Recruitment
 Mar-May: Mini-MyCharge

Jun-Sep: Full MyCharge & Demand Notifications
Sep: Demand Response Event testing 

 Oct: Reporting 

Method: Software-Based Solution - Goal: 100 Cars
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ComEd: Recruitment
• Email based recruitment

• 4,525 Self-reported EV owners

• No monetary incentives offered

• Call to action: Enroll your car
• Goal: 100 cars
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ComEd: Enrollment Process
powering lives

Stop/start charge

Charging location
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ComEd: Recruitment Results
Car Make Participant Cars

Audi 5
BMW 7

Chevrolet 26
Chrysler 2

Ford 8
Hyundai 1

Jaguar 3
Jeep 1

Nissan 4
Tesla 212

Volkswagen 2
Volvo 1

Total 272

Rate 
PTS participant

TotalYes No
Flat Rate 3 6 9

Hourly Pricing 98 145 243
Time of Use 7 5 12

Total 108 156 264

264
customers connected;

272
cars

4,525
emails sent
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ComEd: Interventions
Mini-MyCharge

Full MyCharge

Demand Notifications

Demand Response Events
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ComEd: Interventions
Mini-MyCharge

Full MyCharge

Demand Notifications

Demand Response Events
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ComEd: Interventions
Mini-MyCharge

Full MyCharge

Demand Notifications

Demand Response Events
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ComEd: DN Events

Results:
13 events called

so far this summer.

Of the ~265 cars
in each event;

only 4 (on average)
charged at home.
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ComEd: Charging Statistics
In an average month, an average car...

BEV
18 Charges
78% at home
395 kWh
3.5 hours/charge
24.7 kWh/Charge

19 Charges
67% at home
206 kWh
5.7 hours/charge
10.3 kWh/Charge

PHEV
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ComEd: Load Shapes



Questions?

Thank You!
Katie Parkinson (katie.parkinson@rollingenergyresources.com)
Brian Kirchman (brian.kirchman@comed.com) 

mailto:katie.parkinson@rollingenergyresources.com
mailto:brian.kirchman@comed.com
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powering lives
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